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Events & Seminars

ORGATEC TOKYO Awards

Supported by ELLE DECOR Magazine

"ORGATEC TOKYO Awards” celebrates the
best booth designs among all exhibitors’
booths. How spatial design is used to
present the identity of the brand and key
concepts forms the basis of judging, along
with the choice of materials, the setup, the
use of lighting and presentation techniques,
and how well the design philosophy of

the exhibitor is reflected. Exhibits that

reative,
ces are also taken up in the i
ng materials. (

UIF

bn of what
hces might lo
nities. Exhibitors
participate in this
own booths.

ORGATEC NIGHT
in TOKYO

A networking event in the evenings

snacks, drinks and stage performances,
get to know each other and perhaps

® Keynote Speech ® TREND FORUM ¢ Exhibitor Presentations talk business in a relaxed atmosphere.
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Number of visitors

Total: 44,891

Number of exhibitors

1 57 exhibitors from

1 5 countries and regions

Exhibitor feedback

Main objective for participation

Product ——— Receiving
marketing new customers

8.3%
3%

Introducing —
new products 8

Corporate —
branding,
Product
branding

Fulfilment of objectives

Yes, partly \ / Yes, fully
18.8% 18.8%

Yes, mostly ~ Q

2025 Post Show Report

Day 1 Day 2 Day 3

3 June 2025 4 June 2025 5 June 2025
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Exhibitors’ countries and regions of origin
e Japan e Denmark e Finland e France
e Germany e Ireland o ltaly ¢ Netherlands
e UK e Singapore e Malaysia ¢ Republic of Korea
¢ China e Hong Kong e Taiwan

Exhibitors’
evaluation
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Visitor profiles

Establish new contacts
Real estate industry,
Facility management,

Others 7.6%

Architectural designer, Seek new products

Investor Designer, Interior designer,
Interior planner Gather information
Visit existing suppliers
.
Service Participate in seminars
; General contractor,
industry | or d
nterior decorator Others
Other
manufacturer — Retailer, Wholesaler,

Import, Sales Agent Office & office facility

equipment

Furnishing for

office and facilities

Office facility planning, construction,
extension and management

Lighting

Office-related manufacturer

Visitor job categories

Others 8.2% Flooring

/— Company owners,
Management,

Executive members

Production & “ Wall & partitions
eennology Furniture components

R&D — IT, telecommunications,
software and services
— Designer AJV technology
Acoustics
Organizational systems
I HR and Air conditioning
Sales general affairs,
Purchasing Others
- Marketing

Overseas visitors’ countries/

regions of origin Overseas visitor profiles

— 28.0%
— 52 0%

D ——————— R
— 12.0%

— 7.4%

2.2, Purpose of

visit

D —————— L N2
———————————— 5O . 2%,
—— 41 .7%
— 3 1.8%

— 28 .5%

—— 27 .9%

— 2 3.3%

— 18.0%

m— 11.3%

—— 11.2%
Visitor
interested in

— 7.6%
— 5.7%
10.7%

Overseas visitor job categories

- Afghanistan - Poland Educational institution, Association Architectural designer, IT systems 1.6% Others 7.1% Company owners,
- Australia - Republic of Korea aporlts fac"‘t']?sv,l, N Others Designer, Management,
- China - Romania otel, resort facility 71% Interior designer, Production & ‘ Executive members
- Czech Republic . Russia restaurant 2.1% Interior planner technology

F di Arabi Real estate industry, —
* France : Sgu ] (ATEIOTE Facility management, J
- Germany - Singapore Investor 2.1% R&D 2.6%
+ Hong Kong + Sweden — 6.6% Sales
- India - Switzerland Service
- Indonesia - Taiwan industry
- Iran - Thailand
- Italy ; : Uk.rame . oth General contractor, r
- Malaysia - United Kingdom eff Interior decorator Marketi
- Netherlands - United States manufacturer arketing
- Nigeria - Vietnam ’7 HR and——
- Philippines general affairs,

Office-related \—— Retailer, Wholesaler, Purchasing “\— Designer

manufacturer

ORGATEC TOKYO 2025 venue impressions

Import, Sales Agent

> Highlights
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Participation Options

Standard Package Premium Package B

Premium Package C Premium Package D

Raw Space: Standard Package: Premium Package:
JPY56, 100/m? (incl. consumption tax) JPY84,1 50/m? (incl. consumption tax) JPY1 07,800/[’(12 (incl. consumption tax)
min. 24m? min. 12m? package A, B, C: min. 12m? package D: min. 24m?

Country pavilion packages

A pavilion can be a great way to showcase the culture,
products and services of a particular country or region.
Tailored to your specific needs and requirements,
contact us for a variety of pavilion packages.

Contact us | orgatec-tokyo@koelnmesse.jp
Other contact information: https://www.orgatec-tokyo.com/contact/

https://www.orgatec.com/trade-fair/portfolio-worldwide/ E;
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