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ORGATEC TOKYO 2026 Outline D

ORGATEC

Event
= Dates

Venue

Organiser

Endorsed by

= Visitors

= Programs in
the event

TOKYO
ORGATEC TOKYO 2026

2 (Wed) — 4 (Thu) June 2026
Tokyo Big Sight South Exhibition Halls 1, 2, 3 & 4

Koelnmesse Co., Ltd.
JOIFA (Japan Office and Institutional Furniture Association)

Ministry of ECconomy, Trade and Industry, Forestry Agency, Japan External Trade Organization,
Japan Interior Industry Association, JAPAN SOCIETY FOR OFFICE STUDIES,

JAPAN ASSOCIATION OF KITCHEN & BATH,

Manufactured Imports and Investment Promotion Organization (MIPRO),

Japan Interior Architects/Designers’ Association, Japan Federation of Interior Planner's Association,
Interior coordinators’ organization of nippon, Japan Furniture Industry Development Association,
THE JAPAN INSTITUTE OF ARCHITECTS,

Japan Construction Material & Housing Equipment Industries Federation,

The Federation of Japan Safe - Furniture cooperatives, THE TEXTILE DESIGN ASSOCIATION OF JAPAN,
Japan Facility Management Association, NEW OFFICE PROMOTION ASSOCIATION,

Japan Telework Association, JAPAN EXTERIOR DESIGN ASSOCIATION,

SPATIAL DESIGNERS SUPPORT ORGANIZATION OF JAPAN

Pre-Registration required

Keynote Speech / TREND FORUM / Exhibitor Presentations /
Special Exhibition "Circular MIRAI 2026" /| ORGATEC NIGHT
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Exhibitors

Scale of the Event [)

ORGATEC

S
1 20,000 sgm
Exhibifion Space
Q Tokyo Big Sight
= South Halls 1,2, 3 & 4
Venue
151 exhibitors from Japan D:nm'clrk Finland ‘ ' ‘ g ‘ ' —

France Ireland [taly Netherlands Spain

AR &
16 countries and regions \p 0 = .0,

Sweden  Switzerland Un|1ed tates  China

Hong Kong  Malaysia SouTh Korea  Taiwan
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Scale of the Event [)

ORGATEC

TOKYO

45.9 exnivitor 502 190w

Average Stand Size Xperience Area Circular MIRAI 2026
(Stage Areq) (Theme Areaq)
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Number of Visitors [)

ORGATEC

TOKYO

2 June 2026

12,846
3 June 2026
X 5,551
4 June 2026

15,079
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Visitor Distribution D

ORGATEC

TOKYO

AUSTRIA POLAND
GERMANY SPAIN . éAHPIQ'X
o CANADA ITALY UNITED KINGDOM B NG SAR
o UNITED STATES SEEErErT ® REPUBLIC OF KOREA
o TAIWAN
AUSTRALIA PAKISTAN
NIGERIA INDIA PHILIPPINES
SOUTH AFRICA INDONESIA SINGAPORE
MALAYSIA THAILAND
e NEPAL VIETNAM
NEW ZEALAND

Visitors from 28 countries and regions
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Visitor Profiles [)

ORGATEC

TOKYO

Others 4.42%

Real Estate Industry /
Facility Management /
Investor

Service Industry — \\

Other Manufacturer

—

Office-related
Manufacturer

Architectural Designer /
/ Designer /
Interior Designer

General Contractor /
Interior Decorator

|

— Retailer / Wholesaler /
Import / Sales Agent
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Visitor Job Categories [)

ORGATEC
TOKYO

Others 6.2%

IT systems 0.6% )
. Executives,
Production & X Company Owners &
Technology Board Members

R&D —

a
Sales

— HR and General affairs /
Purchasing
—— Marketing
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Overseas Visitor Profiles [)

ORGATEC

TOKYO

Facility Management / Investor 1.2% —‘ Others 2.4%

Service Industry ———
ﬁ Architectural Designer /
Designer/
Interior Designer
36.8%
General Contractor /
Interior Decorator

— Retailer / Wholesaler /
Import / Sales Agent

Other Manufacturer

—

Office-related
Manufacturer
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Overseas Visitor Job Categories [)

ORGATEC
TOKYO

IT systems 0.4% Others 3.5%
Production & Technology 2.3% %

R&D —

Sales —
Executive,
Company owner &
40.3% Board member
Marketing ——

HR and General affairs / ——
Purchasing
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Exhibitor Feedback
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Purpose of Participation [)

ORGATEC
TOKYO

Product marketing *‘

&

Corporate branding / ——
Product branding

Introducing new products

/ Receiving new customers
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Target Audience

ORGATEC
TOKYO

Architectural Designer

Designer

Interior Designer

Sales Agent

Interior Decorator

Hotel, Resort Facility & Restaurant
Interior Planner

Project Developer

Manufacturer

Retailer

Wholesaler

Import

Real Estate Industry

Educational Institution and Facility

Sports Facility
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Level of Target Achievement [)

ORGATEC
TOKYO

Yes, partly \ / Yes, fully

Yes, mostly
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Exhibitor Evaluation [)

ORGATEC
TOKYO

H Excellent & Good &= Average = Bad

Number of Visitors .. —————————

Quality of Visitors

For Corporate Branding

Introduction of new products | iy
Strengthening existing business contacts | I iiiiim——
Finding new prospective clients | s mmm—

Finding agents / distributors / importers | i m—
Generating sales | R ———

Getting to know the market / market research | L I S mmsm———————
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Visitor Feedback
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Visiting ORGATEC TOKYO D

ORGATEC
TOKYO

Visited for the first time

I

Have visited in the past

|
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Purpose of Visi

o
)
o
O

TOKYO

%

Seek new products

Gather information | 78.0%

Visit existing suppliers [ 11.8

Participate in seminars [
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Visitor Interests

),

ORGATEC

Office & Office Facility Equipment

Furnishing for Office and Facilities

Office Facility Planning, Construction,
Extension and Management

Lighting
Flooring
Wall & Partitions

Furniture components

IT, Telecommunications,
Software and Services

Acoustics

A/V Technology
Organizational Systems
Air conditioning

Other

TOKYO
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Visit Purpose Achieved [)

ORGATEC
TOKYO

Not really Not at all
6.3% w ( 1.0%

Neither yes or no N .
ya Yes, definitely

Yes, somewhat —
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How did you learn about the fair? [)

ORGATEC
TOKYO

Invitation by exhibitor | 651
Official website | 23.7%

Invitation by JOIFA |l 5.4%
Social Media [l 4.3%
Banner advertisement | 1.1%
|
Newsletter § 0.9% 3
1

Other ' 9.4%

I
I
I
|
l
I
Advertisement in Magazine | 0.1% !
|
|
|
|
|
I
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ORGATEC

Overall Event Concept

1.4% 0.6%

10.6% ‘

Average

Somewhat poor 1 {Poor

T Very good

Good

TOKYO

Gathering
Brand Information

Poor 0.9%
Somewhat poor
2.6% T

Average \

Very good

Good ——
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ORGATEC
TOKYO

As a venue for

new business deals As a brand-led event
Poor 1.1% Poor 0.4%
Somewhat poor ST 5)(;0;
4.9% W _~— Very good Average — o

o Very good

) \\

38.6%

Average — |[“ZH0LA

—— Good ﬁ

Good
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ORGATEC

Design Impressions of
Exhibitor Booths

Poor 0.4%
Somewhat poor w

1.4%

Average —\

ya Very good
39.0%

TOKYO

Impressions of
the Xperience Area's Design

Poor 0.4%

Somewhat poor
0.6% W

Average —\
s Very good

Good —— 48.7%
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Show should focus more on
business deals than design

Not at all

—

Neither yes or no
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ORGATEC
TOKYO

Wish to see more residential

Discovered Expect more foreign furniture and high-end contract
Products of Interest brands to participate furniture exhibitors
Not really Not at all Not at all Not at all
4.5% W (0.7% ( 1.9% ( 1.3%
ya Yes, definitely Not really ]

Not really 7 _— Yes, definitely _— Yes, definitely

Neither
yesorno —

— Yes, somewhat

Neither
yes or no —

Neither
yes or no —

—— Yes, somewhat — Yes, somewhat
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Would encourage colleagues to visit? [)

ORGATEC
TOKYO

4.2% 0.7%

3

Unlikely w (Very unlikely

Average —

ya Very likely

Likely —
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Visiting the next ORGATEC Tokyo [)

ORGATEC
TOKYO

Unlikely Very unlikely
2.9% W {0.5%

Likely —— — Very likely
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Highlights [)

ORGATEC TOkYO Awards ceiebrated outstanding spatial design,

products and original concepts that presented new visions for the future workplace.
Following evaluation by a panel of experts from the fields of architecture, interiors and
design, OKAMURA was awarded both the Grand Prize and the Best Stand Design Award:
Chosen by Exhibitors. The Second Prize was awarded to Karimoku Furniture, DeVorm, and
KOKUYO, while ten exhibitors received Special Recognition Awards. This year saw the
creation of numerous presentations that addressed social issues such as the value of
human connections and dialogue, sustainability, and the development of future
materials even as they offered visions of future offices.

-
I

—n 4\
ejno.

9Z0Z IVAIW Jenoad |
-

Special Exhibition ‘Circular MIRAI 2026’

explored the current state and future potential of the circular economy
in the workplace industry. Featuring natural and recycled materials,
resource- and energy-efficient manufacturing, and initiatives spanning
repair, collection, reuse and recycling, the exhibition showcased a wide
range of approaches towards a circular society and a more sustainable
future for the workplace.

I—
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Seminars & Presentations [)

ORGATEC
TOKYO

= Keynote Speech = TREND FORUM = Exhibitor Presentations

The keynote speech featured Hirokazu Suemitsu and Yoko Suemitsu, principal architects of SUEP., together with Chikara Ohno,

director of sinato. They explored what kind of workplaces foster creativity and a sense of belonging, focusing on natural
environments and the distance between individuals.

At the TREND FORUM, Raphael Gielgen, Trendscout Future of Work Life & Learn at Vitra, shared insights info human-centred
collaboration and the value of inferpersonal relationships in the workplace.

Exhibitor presentations also welcomed a diverse line-up of speakers at the forefront of workplace design and innovation,
creating a vibrant and inspiring atmosphere throughout the venue.

ORGATEC NIGHT
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