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Part 1

GENERAL INFORMATION

Show Name

Alongside with

Date

Time

Venue

Show Organizer

Co-Organizer

Local Organizer

Sweets China 2008

World of food China 2008
International FoodTec China 2008
International Sweet & SnackTec 2008

03" to 05" September 2008

9:00 — 17:00 [Trade Only]

Shanghai New International Exhibition Center [SNIEC]

L
L
Koelnmesse Pte Ltd Yy koelnmesse
wie enargize your business

China National Food International Association [CNFIA]

Shanghai Modern International Exhibition Co. Ltd, China




Part 2

EXHIBITOR STATISTICS

1. Total Exhibitors:

Local Exhibitors
International Exhibitors

2. Space Occupied

Local Exhibitors
International Exhibitors
TOTAL

GROSS SPACE

57 [32%]
119 [68%]

1,107 sqm [41%]
1,596 sqm [59%]
2,703 sqm
10,000 sgm

3. Number of Country Group Participation

4 Countries

4. Breakdown by Country

16 Countries

Germany
Japan
Korea
Malaysia

Australia
China
Columbia
Germany
Hong Kong
Italy

Japan
Korea
Malaysia
The Netherlands
Pakistan
Russia
Singapore
Taiwan
Turkey
USA



5. Breakdown by Region

South-East Asia
South-Central 12%

Asia

4%

South America

1%

Oceania
2%

North America

2%

Europe
10%

Eastern Asia
69%



Part 3

EXHIBITOR SURVEY

1. Number of exhibitors per product category [Multiple Responses]

Baked Goods 12
Biscuits 31
Cocoa Products 31
Ice Cream

Others 9
Raw Pastes

Snack Articles 13
Sugar Confectionery 21

2. Your main objective and results relating to sweets china 2008

Comparison of
products
8%

Purchasing
Others 6%

1%\\‘
Market analysis

22%

Contacts
41%

Information
22%



Part 3

3. How do you rate the success of your participation related to your objectives?

A. To get to know the market/ market research

Good
o Average
49% 46%
Below Average
5%
B. Introduction of new products
Average

39%
Good

56 %

Below Average
5%



C. To strengthen existing business contacts

Average
35%

Good
59%

Below Average
6%

D. To find new prospective clients

Good
47%

Average
44%

Below Average
9%



E. To find agents/ distributors/ importers

Average

0
Good 39%

50%

Below Average
11%

F. Sales

Good
32%

Average
47%

Below Average
21%



5. How do you rate your overall success?

Average
36%

Good
55%

Below Average
9%

6. How do you rate the prospects of follow-up business?

Average
38%

Good
58%

Below Average
4%



Part 3

7. Which countries are your main target markets in Asia?

Vietnam [

Thailand
Taiwan

Sri Lanka
South Korea
Singa pore
SEA Market
Philippine s
Middle East
Malaysia
Korea
Japan
Indonesia
India

Hong Kong
China
Australia

All Countries
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8. Which cities are on your top target cities in china?

Xiameng
Xiamen

Xi An
Whole of China
Weihai
Tian Jing
Suzhen
Shenzhen
Shenyang
Shanghai
Shanghai
Nanjing
Macau
Lingdao
Hong Kong
Hangzhou
Guangzhou
Guangshou
GuangDong
Fujian
Dalian
Chonggqing
Chengdu
Beijing

All Cities
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Part 3

9. Which visitors are your key target groups here at sweets china 2008?

Specialist Wholesale Trade
Specialist Retail Trade
Specialist Confectionery Retailer
Retail Chain & Regional Branches
Others
Importer
Grocery & Co-operative Wholesale
Filling Station Chain
Exporter
Drugstore Chain
Distributors

Convenience Stores |
Confectionery [

Cash & Carry

Café, Restaurants, Bars, Hotels

Bakery Operation / Bakeries [

0 10 20 30 40 50

10. Did you meet your relevant customers?

Not at All
5%  Yes, Fully
2%

Yes, Partly
48%

Yes, Mostly
45%

60
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Part 4

VISITOR STATISTICS

1. Visitor Statistics
Local Visitors 7882 [86.5%)]
International Visitors 1239 [13.5%]

Total visitors 9121 coming from 43 countries

Total number of visitors per day

Day 3

Day 1
48%

2. Visitors by region

South America
2%  Africa
Oceania 2%
4%
North America
7%

Europe
14%

Asia
71%
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Part 4

3. Analysis of visitors within China

Out of Shanghai
32%

Shanghai
68%

List of cities out of Shanghai

Anhui
Beijing
Chonggin
Fujian

Gansu
Guangdong
Guangxi
Guizhou
Hainan
Hebei

Henan
Heilongjiang
Hubei
Hunan

Jilin

Jiangsu
Jiangxi
Liaonin
Neimengu
Gansu
Shandong
Shanxi (LLi74)
Shanxi (B&7H)
Sichuan
Tianjin
Xinjiang
Yunnan
Zhejiang



Part 4

4. Nature of business

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

End-users

Government / Association
Press

Producer / Manufacture
Retailers

Service Provider

Trader /Importer / Exporter
Wholesaler / Distributor

Others

5. Industry classification

0% 5% 10% 15% 20% 25%

Bakery Operation / Bakeries

Café, Restaurant, Bar and Hotel

Cash & Carry Company

Confectioner

Drugstore Chain

Exporter

Grocery & Co-operative Wholesale Outlet
Importer

Others

Retail Chain & Their Regional Branches

Specialist Confectionery Retailer

Specialist Retail Trade

Specialist Wholesale Trade

15



Part 4

6. Your primary job function

0% 5% 10% 15% 20% 25% 30% 35% 40%

Business Development / Marketing / Sales

Management/ General Manager

Purchasing

Research & Development / Techonology

Others

7. Your product interest

0% 5% 10% 15% 20% 25%

Cocoa

Chocolate and Chocolate Products
Bis cuits

Sugar Conferctionery

Snack Articles

Bakes Goods

Ice Creamand Raw Pastes

16



Part 4

8. The purpose of your visit
0% 5% 0%  15%  20%  25%  30%

Purchase Raw Materials / Ingredients for Production
Seek/To Become a Representative fora Company |
Seek Business Contacts
Seek Information about New Trends + New Products [

Seek InformationAbout The Sweets & ConfectioneryIndustry |

Visit Existing Suppliers

Others |~

9. Are you involved in purchasing / recommending products in your company?

Alone

Re comme nding

30%
Not at All Co-deciding
13% 36%

17



Part5

VISITOR SURVEY
1. Are you visiting the other shows of the quadruple event?
World of food

China
23%

International
FoodTech China
38%

International
Sweet &
SnackTec
39%

2. How do you rate the possibility to get information and to contact manufacturers?

Possibility of getting information
Average
24%
Below Average
e

2%

Good
59%
Excellent
15%

Average
‘
Excellent

14%

Possibility of contacting manufacturers

Good
62%
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Part5

3. In relation to your work, how do you feel about your visit to sweets china/ the quadruple event?

Average
19%

Below Average
4%

Good
58%

Excellent
19%

4. Will you visit Sweets China 2009?

Likely
41%

Yes
42%

Maybe
13%

4%

5. Would you recommend visiting Sweets China 2009 to your colleagues?

Don't know
24%

Yes
69%
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PRESS RELEASE

Shanghai, 5 September 2008

Quadruple event in Shanghai is a success with over 9,000
visitors in three days

Sweets China — International Sweet & SnackTec China — World of Food China —
International FoodTec China/ Interfood Shanghai post good results

China’s one stop shop for the food and beverage industry - Sweets China, International Sweet & SnackTec
China, World of Food China and International FoodTec China/ Interfood Shanghai were held 3-5 September
2008 at Shanghai New International Expo Center. The general atmosphere at the trade fairs was a lively and
bustling one with many business discussions; the organizers have again received positive feedback from visitors

and exhibitors on the combined show concept.

9,121 trade visitors from 43 countries and regions including 1,239 buyers (13.5%) from outside China who
visited the quadruple event over three days. Over 300 exhibitors, of which 25% come from overseas such as
Germany, Japan, Korea, Malaysia, Poland, Sri Lanka, Thailand, etc, exhibited on a total space area of 25,000

square metres.

The organizer of the quadruple event, Executive Vice President of Koelnmesse GmbH, Wolfgang Kranz, said, ‘The
synergies between all of these trade fairs are very attractive for exhibitors and visitors alike, because the information
they provide includes the entire value chain from the raw materials to production, packaging and storage, all the way to

the finished product.’

The quadruple event was supported by many organizations including China National Food Industry Association (CNFIA),
China Association of Bakery and Confectionery Industry (CABCI), China Food and Packaging Machinery Industry

Association (CFPMA), and Shanghai Chainstores Enterprise Association among many others.

Sweets China was held for the fifth time this year and its reputation is once again cemented as the definitive trade fair
for the sweet, snack and confectionery industry. Group pavilions included Korea which participated under Korea Cacao
& Chocolate Association for the first time; Germany, Japan and Malaysia. Ea An A/L Lim Teck, Economic Affairs Officer
from the Malaysia Cocoa Board commented, ‘We are very pleased with the results of the trade fair as we met many
potential clients. Sweets China is indeed an ideal trade platform; we made the right decision to exhibit." His comments
were echoed by Chiang-IK, Lee from Korea Cacao & Chocolate Association who said, ‘This was our first time
participating in Sweets China, and it is a very good gateway for our entry into the China market. We will highly

recommend this trade fair to our association members and increase our exhibiting space next year.’

As an accompanying trade fair to Sweets China, International Sweet & SnackTec showcased ingredients, raw materials,
packaging materials, packaging and processing technology. Key industry players such as Sollich, Franz Haas, Chocotech,
Danisco, Roquette, F.B. Lehmann, Biihler, Netzsch and Soontrue were part of the exhibitor list. The exhibitors’
presentations were supplemented by a supporting programme focusing on special topics including chocolate
production, treatment of raw ingredients, dragee confectionery processing and other industry trends. Eddie Ong of
Sollich AG was pleased with the different nationalities of visitors met, ‘Besides Chinese buyers, we also met buyers from

India and Russia. This is indeed an international show.’
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World of Food China showcased group pavilions from Poland, Korea and Thailand; the Polish exhibitors exhibited for the
first time and received many enquiries on their products. The popular Coffee & Tea zone provided a dedicated area for

the growing brew industry in China.

The new World of Food China franchise zone which incorporated a conference was well-received by the visitors.
Franchising is a popular method for international brands to enter the Chinese market, and the organizers planned the

zone in line with market trends. Leading supermarkets and retail chains were all present at the fair.

Held every two years, International FoodTec China/ Interfood Shanghai fully covers the production process of food and
beverage. The show offered a wide range of technologies and expertise to meet procurement and information needs of
the food and beverage industry. Eiji Kawauchi from the business development department of Japan Food Machinery
Manufacturers Association was thrilled with the success of their participation, ‘We have selected International FoodTec
China/ Interfood Shanghai as the first international trade show to exhibit in as we can meet the majority of the Chinese
buyers and buyers from the regional Asian countries. We will definitely exhibit again.’ Li Yue Yun, managing director of
Guangdong Yuedong Mechanical Industry Co., Ltd. commented, ‘We exhibit in ten over trade shows in and out of China
annually and Shanghai is one of our most important cities, participating in the trade fair will raise awareness of our

company.’

The supporting program was an effective additional networking platform which complements the show profiles of all
four events. Topics covered include, meat processing, franchising and technology specially for confectionery. In addition,
buyers of leading supermarkets gathered at the procurement centre to meet exhibitors of Sweets China and World of
Food China.

The combined shows of Sweets China and International Sweet & SnackTec China will be held next September, 2" to 4'"
at Shanghai New International Expo Center. Co-organized by Koelnmesse and Shanghai International Co., the biennial

International FoodTec China/Interfood will return in 2010.

For Further Information:
www.sweetschina.com
www.sweetsnacktecchina.com
www.worldoffoodchina.com

www.foodtecchina.com
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