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Part 1 
 
GENERAL INFORMATION 
 
 
 
 
 
Show Name Sweets China 2008   

   

Alongside with  World of food China 2008   

 International FoodTec China 2008  

 International Sweet & SnackTec 2008   

   

   

Date 03rd to 05th September 2008   

   

   

Time 9:00 – 17:00 [Trade Only]   

   

   

Venue Shanghai New International Exhibition Center [SNIEC]  

   

   

Show Organizer Koelnmesse Pte  Ltd 

 

Co-Organizer  China National Food International Association [CNFIA]  

 

Local Organizer Shanghai Modern International Exhibition Co. Ltd, China  
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Part 2  
 
EXHIBITOR STATISTICS 
 
1. Total Exhibitors:  
 

Local Exhibitors 57 [32%]  

International Exhibitors 119 [68%] 
 
2. Space Occupied  

 
Local Exhibitors 1,107 sqm [41%]  
International Exhibitors 1,596 sqm [59%] 
TOTAL  2,703 sqm  
GROSS SPACE 10,000 sqm 

 
 

3. Number of Country Group Participation  

 
4 Countries Germany 
 Japan 
 Korea 
 Malaysia 

 
 

4. Breakdown by Country  

 
16 Countries Australia 
 China 
 Columbia 
 Germany 
 Hong Kong 
 Italy 
 Japan 
 Korea 
 Malaysia 
 The Netherlands 
 Pakistan 
 Russia 
 Singapore 
 Taiwan 
 Turkey 
 USA 
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5. Breakdown by Region  

 

 

North Ame rica
2%

Oce a nia  
2%

Europe
10%

South Ame rica  
1%

South-Ce ntra l  
As ia  
4%

South-Ea s t As ia  
12%

Ea s te rn As ia  
69%
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Part 3 
 
EXHIBITOR SURVEY  
 
 
1. Number of exhibitors per product category [Multiple Responses]  
 

Baked Goods 12 

Biscuits 31 

Cocoa Products 31 

Ice Cream 1 

Others 9 

Raw Pastes 1 

Snack Articles 13 

Sugar Confectionery 21 
 
 
 
 
 
 
 
 
2. Your main objective and results relating to sweets china 2008  
 

Othe rs
1%

Purcha s ing
6%

Compa ris on of 

products
8%

Ma rke t a na l ys is
22%

Informa tion

22%

Conta cts
41%
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Part 3 
 
3. How do you rate the success of your participation related to your objectives?   
 
A. To get to know the market/ market research  
 

Good
49%

Be l ow Ave ra ge

5%

Ave ra ge
46%

 
 
 
 
 
 
B. Introduction of new products  
 

Ave ra ge
39%

Good
56%

Be l ow Ave ra ge

5%
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C. To strengthen existing business contacts  
 
 

Good

59%

Be l ow Ave ra ge

6%

Ave ra ge
35%

   
 
 
 
 
D. To find new prospective clients  
 

Good
47%

Be l ow Ave ra ge

9%

Ave ra ge
44%
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E. To find agents/ distributors/ importers  
  
 

Ave ra ge

39%

Be l ow Ave ra ge

11%

Good

50%

 
 
F. Sales  

Good
32%

Be l ow Ave ra ge

21%

Ave ra ge
47%

  
 
 
 



  9  

5. How do you rate your overall success? 
 

Ave ra ge

36%

Be l ow Ave ra ge
9%

Good

55%

  
 
 

 
 
 
6. How do you rate the prospects of follow-up business?  
 
 

Be l ow Ave ra ge

4%

Good
58%

Ave ra ge

38%
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Part 3 
 
7. Which countries are your main target markets in Asia?  
 
      

0 10 20 30 40 50 60

Al l  Countrie s

Aus tra l ia

China

Hong Kong

India

Indone s ia

Ja pa n

Kore a

Ma l a ys ia

Middl e  Ea s t

Phil ippine s

SEA Ma rke t

Singa pore

South Kore a

Sri La nka

Ta iwa n

Tha il a nd

Vie tna m
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8. Which cities are on your top target cities in china?  
 
 

0 10 20 30 40 50

Al l  Citie s

Be ijing

Che ngdu

Chongqing

Da l ia n

Fujia n

Gua ngDong

Gua ngs hou

Gua ngzhou

Ha ngzhou

Hong Kong

Lingda o

Ma ca u

Na njing

Sha ngha i

Sha ngha i

She nya ng

She nzhe n

Suzhe n

Tia n Jing

We iha i

Whol e  of China

Xi An

Xia me n

Xia me ng



  12  

Part 3 
 
9. Which visitors are your key target groups here at sweets china 2008?  
 

0 10 20 30 40 50 60

Ba ke ry Ope ra tion / Ba ke rie s

Ca fé, Re s ta ura nts , Ba rs , Hote l s

Ca s h & Ca rry 

Confe ctione ry

Conve nie nce  Store s

Dis tributors

Drugs tore  Cha in

Exporte r

Fil l ing Sta tion Cha in

Groce ry & Co-ope ra tive  Whol e s a l e

Importe r

Othe rs

Re ta il  Cha in & Re giona l  Bra nche s

Spe c ia l is t Confe ctione ry Re ta il e r

Spe c ia l is t Re ta il  Tra de

Spe c ia l is t Whol e s a l e  Tra de

 
 
 
 
 
10. Did you meet your relevant customers?  
 

Ye s , Mos tl y
45%

Not a t Al l
5% Ye s , Ful l y

2%

Ye s , Pa rtl y
48%
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Part 4 
 
VISITOR STATISTICS  
 
 
1. Visitor Statistics  
 

Local Visitors 7882 [86.5%] 

International Visitors 1239 [13.5%] 
 
Total visitors 9121 coming from 43 countries  
 
Total number of visitors per day  
 

Da y 2
36%

Da y 1
48%

Da y 3
16%

 
 
 
 
2. Visitors by region  
 

Africa
2%

South Ame rica

2%

North Ame rica

7%

Oce a nia
4%

Europe
14%

As ia
71%
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Part 4 
 
3. Analysis of visitors within China  
 

Sha ngha i

68%

Out of Sha ngha i
32%

 
 
List of cities out of Shanghai  
 

Anhui  
Beijing 
Chongqin  
Fujian  
Gansu  
Guangdong  
Guangxi  
Guizhou  
Hainan  
Hebei  
Henan  
Heilongjiang  
Hubei  
Hunan  
Jilin  
Jiangsu  
Jiangxi  
Liaonin  
Neimengu  
Gansu 
Shandong  
Shanxi (山西) 
Shanxi (陕西)  
Sichuan  
Tianjin 
Xinjiang  
Yunnan  
Zhejiang  
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Part 4 

 
4. Nature of business  
 

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

End-us e rs

Gove rnme nt / As s oc ia tion

Pre s s

Produce r / Ma nufa cture

Re ta il e rs

Se rvice  Provide r

Tra de r / Importe r / Exporte r

Whol e s a l e r / Dis tributor

Othe rs

 
 
 
 
 
 
 
5. Industry classification  

0% 5% 10% 15% 20% 25%

Ba ke ry Ope ra tion / Ba ke rie s

Ca fé, Re s ta ura nt, Ba r a nd Hote l

Ca s h & Ca rry Compa ny

Confe ctione r

Drugs tore  Cha in

Exporte r

Groce ry & Co-ope ra tive  Whol e s a l e  Outl e t 

Importe r 

Othe rs

Re ta il  Cha in & The ir Re giona l  Bra nche s

Spe c ia l is t Confe ctione ry Re ta il e r

Spe c ia l is t Re ta il  Tra de  

Spe c ia l is t Whol e s a l e  Tra de
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Part 4 
 
6. Your primary job function  
 

0% 5% 10% 15% 20% 25% 30% 35% 40%

Bus ine s s  De ve l opme nt / Ma rke ting / Sa l e s

Ma na ge me nt / Ge ne ra l  Ma na ge r

Purcha s ing

Re s e a rch & De ve l opme nt / Te chonol ogy

Othe rs

 
 
 
 
 
7. Your product interest  

0% 5% 10% 15% 20% 25%

Cocoa

Chocol a te  a nd Chocol a te  Products

Bis cuits

Suga r Confe rctione ry

Sna ck Artic l e s

Ba ke s  Goods

Ice  Cre a m a nd Ra w Pa s te s
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Part 4 
 
8. The purpose of your visit  

0% 5% 10% 15% 20% 25% 30%

Purcha s e  Ra w Ma te ria l s  / Ingre die nts  for Production

Se e k / To Be come  a  Re pre s e nta tive  for a  Compa ny

Se e k Bus ine s s  Conta cts

Se e k Informa tion a bout Ne w Tre nds  + Ne w Products

Se e k Informa tionAbout The  Swe e ts  & Confe ctione ry Indus try

Vis it Exis ting Suppl ie rs

Othe rs

 
 
 
 
9. Are you involved in purchasing / recommending products in your company?  
 
 

Not a t Al l

13%
Co-de c iding

36%

Al one

21%
Re comme nding

30%
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Part 5 
 
VISITOR SURVEY  
 
1. Are you visiting the other shows of the quadruple event?  

Inte rna tiona l  
Swe e t & 

Sna ckTe c
39%

Inte rna tiona l  

FoodTe ch China
38%

Worl d of food 
China

23%

 
 
2. How do you rate the possibility to get information and to contact manufacturers?   
Possibility of getting information  

Exce l l e nt 
15%

Be l ow Ave ra ge
2%

Ave ra ge
24%

Good
59%

 
Possibility of contacting manufacturers  

Exce l l e nt 

14%

Ave ra ge
24%

Good
62%
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Part 5 
 
3. In relation to your work, how do you feel about your visit to sweets china/ the quadruple event?  
 

Exce l l e nt 

19%

Be l ow Ave ra ge
4%

Ave ra ge
19%

Good

58%

 
 
 
4. Will you visit Sweets China 2009?   
 

No

4%
Ma ybe

13%

Like l y

41%
Ye s

42%

 
 
5. Would you recommend visiting Sweets China 2009 to your colleagues?   
 

 
 
 

No
7%

Don't know
24%

Ye s
69%
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PRESS RELEASE 
 
 
 
Shanghai, 5 September 2008 
 
 
 

Quadruple event in Shanghai is a success with over 9,000 
visitors in three days  
Sweets China – International Sweet & SnackTec China – World of Food China –  
International FoodTec China/ Interfood Shanghai post good results 
 
 
 
China’s one stop shop for the food and beverage industry - Sweets China, International Sweet & SnackTec 

China, World of Food China and International FoodTec China/ Interfood Shanghai were held 3-5 September 

2008 at Shanghai New International Expo Center. The general atmosphere at the trade fairs was a lively and 

bustling one with many business discussions; the organizers have again received positive feedback from visitors 

and exhibitors on the combined show concept.  

 

9,121 trade visitors from 43 countries and regions including 1,239 buyers (13.5%) from outside China who 

visited the quadruple event over three days. Over 300 exhibitors, of which 25% come from overseas such as 

Germany, Japan, Korea, Malaysia, Poland, Sri Lanka, Thailand, etc, exhibited on a total space area of 25,000 

square metres.  

 

The organizer of the quadruple event, Executive Vice President of Koelnmesse GmbH, Wolfgang Kranz, said, ‘The 

synergies between all of these trade fairs are very attractive for exhibitors and visitors alike, because the information 

they provide includes the entire value chain from the raw materials to production, packaging and storage, all the way to 

the finished product.’ 

 

The quadruple event was supported by many organizations including China National Food Industry Association (CNFIA), 

China Association of Bakery and Confectionery Industry (CABCI), China Food and Packaging Machinery Industry 

Association (CFPMA), and Shanghai Chainstores Enterprise Association among many others.  

 

Sweets China was held for the fifth time this year and its reputation is once again cemented as the definitive trade fair 

for the sweet, snack and confectionery industry. Group pavilions included Korea which participated under Korea Cacao 

& Chocolate Association for the first time; Germany, Japan and Malaysia. Ea An A/L Lim Teck, Economic Affairs Officer 

from the Malaysia Cocoa Board commented, ‘We are very pleased with the results of the trade fair as we met many 

potential clients. Sweets China is indeed an ideal trade platform; we made the right decision to exhibit.’ His comments 

were echoed by Chiang-IK, Lee from Korea Cacao & Chocolate Association who said, ‘This was our first time 

participating in Sweets China, and it is a very good gateway for our entry into the China market. We will highly 

recommend this trade fair to our association members and increase our exhibiting space next year.’   

 

As an accompanying trade fair to Sweets China, International Sweet & SnackTec showcased ingredients, raw materials, 

packaging materials, packaging and processing technology. Key industry players such as Sollich, Franz Haas, Chocotech, 

Danisco, Roquette, F.B. Lehmann, Bühler, Netzsch and Soontrue were part of the exhibitor list. The exhibitors’ 

presentations were supplemented by a supporting programme focusing on special topics including chocolate 

production, treatment of raw ingredients, dragee confectionery processing and other industry trends. Eddie Ong of 

Sollich AG was pleased with the different nationalities of visitors met, ‘Besides Chinese buyers, we also met buyers from 

India and Russia. This is indeed an international show.’ 
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World of Food China showcased group pavilions from Poland, Korea and Thailand; the Polish exhibitors exhibited for the 

first time and received many enquiries on their products. The popular Coffee & Tea zone provided a dedicated area for 

the growing brew industry in China.  

 

The new World of Food China franchise zone which incorporated a conference was well-received by the visitors. 

Franchising is a popular method for international brands to enter the Chinese market, and the organizers planned the 

zone in line with market trends. Leading supermarkets and retail chains were all present at the fair.  

 

Held every two years, International FoodTec China/ Interfood Shanghai fully covers the production process of food and 

beverage. The show offered a wide range of technologies and expertise to meet procurement and information needs of 

the food and beverage industry. Eiji Kawauchi from the business development department of Japan Food Machinery 

Manufacturers Association was thrilled with the success of their participation, ‘We have selected International FoodTec 

China/ Interfood Shanghai as the first international trade show to exhibit in as we can meet the majority of the Chinese 

buyers and buyers from the regional Asian countries. We will definitely exhibit again.’ Li Yue Yun, managing director of 

Guangdong Yuedong Mechanical Industry Co., Ltd. commented, ‘We exhibit in ten over trade shows in and out of China 

annually and Shanghai is one of our most important cities, participating in the trade fair will raise awareness of our 

company.’  

 

The supporting program was an effective additional networking platform which complements the show profiles of all 

four events. Topics covered include, meat processing, franchising and technology specially for confectionery. In addition, 

buyers of leading supermarkets gathered at the procurement centre to meet exhibitors of Sweets China and World of 

Food China. 

 

The combined shows of Sweets China and International Sweet & SnackTec China will be held next September, 2nd to 4th 

at Shanghai New International Expo Center. Co-organized by Koelnmesse and Shanghai International Co., the biennial 

International FoodTec China/Interfood will return in 2010. 

 

 

For Further Information: 

www.sweetschina.com 

www.sweetsnacktecchina.com 

www.worldoffoodchina.com  

www.foodtecchina.com  

 

 

 

 


